
The Influence of Marketing Mix
(8’Ps) on Purchasing Decision of

a Life Insurance
by Ni Nyoman Sawitri

Submission date: 09-Apr-2019 01:31PM (UTC+0700)
Submission ID: 1108806390
File name: NN.Sawitri_f ull-paper_Marketing_Mix_8Ps.2017.doc (321.5K)
Word count: 6972
Character count: 38403





















6%
SIMILARITY INDEX

4%
INTERNET SOURCES

0%
PUBLICATIONS

6%
STUDENT PAPERS

1 2%

2 2%

3 1%

4 1%

5 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

The Influence of Marketing Mix (8’Ps) on Purchasing Decision
of a Life Insurance
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to Universitas Diponegoro
Student  Paper

Submitted to School of Business and
Management ITB
Student  Paper

docplayer.net
Internet  Source

Submitted to Universitas Jenderal Soedirman
Student  Paper

Submitted to Universitas Terbuka
Student  Paper


	The Influence of Marketing Mix (8’Ps) on Purchasing Decision of a Life Insurance
	by Ni Nyoman Sawitri

	The Influence of Marketing Mix (8’Ps) on Purchasing Decision of a Life Insurance
	ORIGINALITY REPORT
	PRIMARY SOURCES


